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Course Title: Graphic Arts 2 

 

Course Description: This course is an extension of Graphic Arts 1.  Students will further 

their knowledge of Adobe Creative Suite as well as further explore the printing process.  

Students will work on school and community projects to strengthen their design 

knowledge and printing skills.   

Prerequisite:  Art Design, Graphic Arts 1 

Grade Levels:  10-12  

 

SAMPLE Objectives, Activities, and Assessments  

Students will… Instructional Activities 
(include approx. length of time) 

Demonstration 

 
-Review various tools and 

techniques in Photoshop, 

Illustrator and InDesign. 

 

 

 

-Examine magazine design and 

various design treatments for 

print publications.  

 

 

-Examine various roles within the 

design field. 

-Explore careers that branch from 

graphic design. 

 

 

 

 

 

 

 

 

-Create a graphic design piece 

that conveys a persuasive 

message in the style of 

propaganda. 

 

 

-design and pitch a themed design 

for a t-shirt that will be mass 

produced and sold in the student 

store.  

 

 

-Design and produce a poster for 

 
Run through a series of short 

tutorials and practice activities to 

review and strengthen knowledge 

of Photoshop, Illustrator and 

InDesign. 

 

Redesign the cover, content page, 

and two spreads of your favorite 

magazine including articles and 

one redesigned advertisement.  

Work in partners, taking turns 

between taking on art director 

and copy writer roles. 

 
Discuss and explore careers 

including advertising, editing, art 

directors, designers, copywriters, 

retouching, animators, mobile 

designers, product design, web 

design, illustration, etc. Guest 

speakers will be invited to give 

their input on working in the 

design field. 

 

Examine political propaganda 

throughout history and discuss its 

impact. Choose a current event 

and pick a side to create 

propaganda for.   

 
Students will come up with their 

own t-shirt design based on a 

given theme for that school year.  

Chosen T-Shirts will be printed in 

class and sold through the student 

 
Assessed on correct completion 

of tutorials and practice activities.  

 

 

 
Redesign magazine spread with 

partner.  Assessed based on rubric 

and class critique. 

 

 

 

 

 

Discussion and webquest. 

Assessment based on correct 

completion of webquest and 

participation during 

discussion/career presentation.  

 

 

 

 

 

 

Create a political propaganda 

design. Assessed by rubric and 

class critique. 

 

 

Design and pitch school themed 

T-shirt design.  Help with 

printing of chosen design.  

Assessment based on design 

rubric and correct use of printing 

process.  
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a school activity, sport, or club. 

 

 

 

 

 
 

 

 

 

 

-Identify a design need within a 

chosen business or non for profit 

within the community and create 

a design based on that needs of 

that entity.   

 

 

 

 

 

 

 

 

 

 

 

 

 

store. 

 

Choose a CHS sport, club, or 

activity to design for. The heads 

of these activities (coaches, club 

directors, etc.) will be your 

clients giving input on what and 

how they would like direction of 

the poster to be.  Create a design 

to their specifications, proof with 

them, publish, and print needed 

number of copies.  

 

Chose the identity or media of a 

local business (ie. Logo, menu, 

web page, flyers, t-shirts) and 

speak to the business about it.  

Considering them your clients, 

speak to them about their design 

wants and needs.  Create a new 

design for their chosen media and 

present to the business for 

feedback.   

 

 

 

 

 

 

 

 

Design poster for a school 

activity, sport, or club that has the 

client’s approval.  Assessment 

based on work habits, client 

evaluation, and craftsmanship in 

printing.   

 

 

 

 

 

Speak to clients and create 

redesign for them.  Assessment 

based on professionalism and 

client evaluation.   
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